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 In 2010, 16.3% of the U.S. population identified as Hispanic or Latino. For the same 
year, in California, 37.6% identified as such.1  

 Together, they form the largest, youngest and fastest-growing minority group.2  

 Heavy smoking among Latino students doubled from 3.1 percent in 1991 to 6.4 
percent in 2009.3   

 80% of the people who smoke start before the age of 18.4 

 99% of smokers begin smoking before the age of 26.5 

 Latino males and females smoke for a greater number of years but use a lower 
number of cigarettes overall compared to their non-Latino peers.6 

 In California, the smoking prevalence rate is highest in white high school 
students at 17.6%, followed by Hispanic students at 13.9%.7 

 81 percent of Hispanic youth smokers (ages 12-17) prefer Marlboro, Newport, 
and Camel – three heavily advertised brands.8 

 More than half of all youth smokers usually buy the cigarettes they smoke, either 
directly from retailers or vending machines, from other kids, or by giving money 
to others to buy for them.9 

 The tobacco industry spends $10.5 billion a year to market cigarettes and other 
tobacco products.10 

 Tobacco companies have introduced little cigars or “cigarillos”, with sweet 
flavors such as grape and strawberry, colorful packaging and cheap prices, all 
appealing to kids.11 

 Tobacco industry expenditures increased by 52 percent between 1998 and 2008 
despite restrictions imposed by the 1998 Master Settlement Agreement.12 
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