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•For each 10% increase in the proportion of African American 
students:

•
•The proportion of menthol advertising increased by 5.9%, 
•Newport promotion were 42% higher and 
•The cost of Newport was 12 cents lower!

(Henriksen, et al., 2011) 
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KOOL Cigarette Packs
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https://no-smoke.org/wp-content/uploads/pdf/flavored-tobacco-product-sales.pdf
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