
Ki ha ngaahi faka’eke’eke, fetuʻutaki mai ki he: 

Fakamaketi Taumu’a Ki Ai:
Tapaka Fakaifo mo e Kainga AA & NH/PI

Koe ‘uhinga ‘oku Mahuʻinga ai ʻa e Ngaahi 
Fakaifo ‘i he’etaungaahi Tukuikolo

ʻOku Fakapuliki ʻe he Ngaahi Fakaifo ʻa e 
Nunu’a kovi ‘o e sikaleti faka‘ilekitulōnika

Kuo fuoloa hono fai ʻe he ngaahi kautaha tapaka ‘a e 
ngaahime’a ni:

Poupouʻi ʻa e ngaahi ‘ouau fakafonua mo e ngaahikatoanga
Tu’uaki atu e tapaka ‘I he mītia ‘o fakafou ‘i he lea ‘o e kakai 
AA & NH/PI
Ngaue’aki ʻa e ngaahi ‘imisi mo e fakaifo ʻokufelave’i mo e anga fakafonua
Oku tuku mai ʻa e ngaahi koloa ko ‘eni ʻi he ngaahifakaifo ʻoku anga 
maheni ki ai e AA & NH/PI (hangē ko e fuaʻakau fakatalopiki mo e ngaahi 
‘akaufakafaito’o)

Fakamaketi Taumu’a ki he kainga 
AA & NH/PI

​‘Oku hanga ‘e he founga fakamaketi ‘o e koloa fakaifo ‘o 
fakatupulaki ‘a hono ma’u pe fakatau pea  ‘e toe 
angamaheni mo hono ngaue’aki.
  Ko e ngaahi lea ‘oku ngaue’aki ‘I hono tu’uaki pe 
fakamaketi e koloa koeni lea ‘oku ne fakasi’isi’i ai e ʻilo ki 
he ngaahi nunu’a kovi.
Koe ngaahi fakaifo ‘oku fa’u fakatefito ki he 
ngaahitukuikolo ‘oku fakataumu’a ia ke toe manakoa ange 
‘a hono tu’uaki.

ʻOku fakapuliki ʻe he ngaahi fakaifo hangē ko e mango, laisi, 
minitī, mo e lole ʻa e ifo malohi ʻo e tapaka

 ̒Oku toe tu’ulavea ngofua e ni’ihi ‘oku ngaue’aki e koloa 
koeni ki he ma‘unimā ‘o tautefito ki he to‘utupú mo e kakai 
lalahi kei talavou

 ̒Oku ʻai ʻe he menifolo ʻa e tapaka ke 
faingofua angehono kamata - pe ke toe 
anga e tokotaha ifi ki he koloa koenipea 
toe faingataʻa ange ‘a e ne tuku ifi.

Tupulaki ʻa e fakaʻaongaʻi ʻi he ngaahi 
komuniti NH/PI

ʻI he kakai lalahi Tu’ufonua ‘o Hawa’ii mo 
e ‘OtuMotu Pasifiki ʻoku nau ifi tapaka, 
ʻoku ‘i he 77% nai ʻoku nau ngaue’aki e 
sikaleti menifolo.

Ngaahi Fakamatala Mahuʻinga
ʻOku lahi ʻa e fakaʻaongaʻi ʻo e menifolo 

(menthol) mo e ngaahikoloa ʻoku ʻi ai ʻene 
fakaifo

'Io
77%

'Ikai
23%

Lipooti Fakafo’ituitui Hono Ngaue’aki ‘o e 
sikaleti menifolo ʻehe kakai lalahi NH/PI 

Ko e sikaleti faka‘ilekitulōnika ‘oku ‘i ai 
hono ifo‘oku manakoa hono ngaue’aki ‘o 
tautefito ki he to‘utupú. 

Ngaahi koloa ʻoku ʻi ai hono fakaifo mo e 
To’utupu AA & NH/PI
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	Targeted Marketing: Flavored Tobacco and the AA & NH/PI Community
	Targeted Marketing to AA & NH/PI Communities
	Tobacco companies have historically:
	Sponsored cultural festivals and events
	Advertised in AA & NH/PI in-language media
	Used culturally relevant imagery and flavors
	Products often include flavors familiar to AA & NH/PI communities (e.g., tropical fruit, herbal blends)


	Flavors Mask Harm
	Flavors like mango, lychee, mint, and candy hide the harsh taste of tobacco.
	This increases the risk of addiction—especially among youth and young adults.

	Why Flavors Matter in Our Communities
	Cultural targeting increases exposure and normalization
	Language-specific marketing reduces awareness of risks
	Community-specific flavors make products more appealing

	Key Facts
	High Use of Menthol & Flavored Products
	Menthol makes tobacco easier to start and harder to quit.

	Growing Use in NH/PI Communities
	Among Native Hawaiian and Pacific Islander adults who smoke, about 77% use menthol cigarettes.

	Self-Reported Menthol Cigarette Use in NH/PI Adults
	Flavored Products and AA & NH/PI Youth
	Flavored e-cigarettes are especially popular among youth.
	For inquiries please contact: rodlew@appealforhealth.org






